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Children Your Own Campaign




An Ecosystem of Engagement

Engagement Ecosystem

Social Media In-Person

The best engagement comes from three angles.

Don’t just rely on your success from one platform. You need to engage people
meaningfully from all angles. If you don’t, they will not engage fully with you.




When and Why You Should Have a Campaign

When should you start engaging your members?

Why you should engage your members:

IMMEDIATELY!

(or at least in the first 1-2 days after joining)

Encourages them to engage with you regularly
Provides a direct point of contact for questions
Creates a dialogue between you and the member
Provides context and support to them

e Pssst: this is part of your value proposition!
Most importantly — it gives them a reason to WANT

to renew their membership with you and CEC!




Five Elements of a Good Membership Campaign

Starts off with a Engages Shows direct Solicits feedback at Provides a direct

solid welcome consistently with relevance to the ] link to resources
. , key points :
email resources and tools member’s needs during renewals




Campaign Plan Timeline

Welcome Support and content Support and content Check-In

Sorry to see you go /
feedback or secondary
campaign

Getting to know you Check-In Renewal Win-back

Key Considerations:

Always start with a strong welcome email. Send the welcome email within the first 1-2 days after joining, even on weekends.
Consistently show your value proposition by delivering emails that directly relate to their membership.

Do check-ins at least 6 months into the membership and just before the renewal notice comes out.

Ask for feedback at the end of the membership and include a special offer (if necessary).

Try to bring them back to membership with a win-back email or campaign.

Keep in compliance with email spam laws (CAN SPAM Act) and limit the amount of time non-members receive emails from you.




Email Best Practices

Directly address Invite them to

Keep it simple Get to the point Be consistent

your resources engage with you

ABOVE ALL ELSE, REMOVE THE BARRIERS TO ENGAGEMENT!

e Take ajournal article and download it and put it in Dropbox (or other system). Provide a direct, view-only link to that resource.

e If you can avoid a login, then do that. If you can’t, then give them a compelling reason to want to login.




Campaign Email Example

To: John Doe
From: Division (Acronym)
Subject: Welcome to (Acronym) — we’re glad you’re here!

Dear John,

We're so happy to have you as a member of Division (DIV) and to support your work. (DIV) is focused on providing professional
resources on the topic of [TOPIC]. We support you with resources such as:

e Access to our professional journal, JOURNAL NAME;

 Monthly webinars that focus on providing you the latest information on [TOPIC]; and

e Avibrant online community forum for professional networking, knowledge exchange, and collaboration.

We'd like to invite you to our upcoming event, [EVENT NAME], on [DATE] at the [LOCATION]. At this event, we’ll be discussing
[TOPIC] and would enjoy introducing you to some of your fellow members. You can learn more and register by clicking here.

Be sure to add us to your Safe Sender List (instructions) so you don’t miss a beat with your membership.

We look forward to supporting you and hope to see you soon at one of our events. Have a great day!

Sincerely,
[NAME]

[TITLE]

[DIVISION NAME]



http://www.exceptionalchildren.org/events
http://www.exceptionalchildren.org/safesender

Actual Campaign Examples

) Your association. Your professional home.
Council for

Exceptional

magho Membership

e e st <— Includes their membership information and links to their profile and Member Services.

Access Your CEC Member Profile Visit the Customer Suppor: Canter

%% FirstName%,

CEC has two professional journals, TEACHING Exceptional Children and Exceptional Children

e et i e, Snce o e, <————— Friendly welcome that gets right to the point. Has a line that says “l remember you
said your interest was in [TOPIC], so here’s an article | thought you’d find interesting.”
eaiine [ e ot CommeeR o e This provides context and shows that we’re listening!

High schools have the potential to foster the growth of students”

interests and social relationships beyond the classroom. Sports

teams, performing and visual arts groups, special interest clubs,

and service projects are some of the extracurricular activities on

campus that provide students with opportunities for personal

development and social inclusion. Students with autism are often . . .

excluded from these opportunities and, as a result, have fewer I I d t J I t I f h f J I
spaces to build friendships and experience feelings of community nc u es WO Ou rna ar IC es’ One rom eac O Ou r ourna S'
belonging. In this article, five strategies are discussed for building

a more inclusive school community by expanding access to

activities outside the classroom on campus.

Provides a short summary or abstract of the article.

Efficacy of a School-Based Comprehensive Intervention

Program for Adolescents With Autism H H H H

We t?asted the efficacy of a comprehensive intervention program H a S a Iogl n _fre e' VI eW_o n Iy | I n k to th e a rtl C | e .
designed for high school students across the autism spectrum, the

Center on Secondary Education for Students with Autism (CSESA)

maodel, in a cluster randomized control trial involving 60 high

schools in three states (California, North Carolina, Wisconsin),

with implementation occurring over a 2-year period. We discuss

implicaticns for intervention implementation and future research

with this population in the public school context.

Explore these articles and much more with your CEC membership:

<—— Invites them to keep reading other journal articles via login.

Not receiving your journals? Verify your settings and let CEC Member Services know if you have
any questions or concerns by replying to this email. Thanks and have a great day!

Sincerely,
Kevin

Kevin Jacobs

embesip arsger <——— Standard boilerplate sign-off with links to social media and our address.

Coundil for Exceptional Children
3100 Clarendon Blvd., Ste. 600
Ardington, VA 22201

(888) 232-7733
vrww.exceptionakchildren.crgfhelp




Actual Campaign Examples

L]
o Souncil for
Exceptional
Children

Your association. Your professional home.

Membership

Your Member 1D Member Since Mext Renewal
%5%REMOTE_ID®%: %% 9 %MemberStartDatedh % Yo% MemberExpirationDate% %
Access Your CEC Member Profile Visit the Customer Support Center

Hi %2%FirstName32%,

Your CEC membership comes with exclusive members-only discounts to the CEC Store,
Whether vou're looking for a publication, want to purchase some swag, or just want to see
what we have, it's available to you 24/7. Check it out today!

I chose a couple of publications based around autism that I think vou might find interesting:

A Guide to
Teaching Students

With Aufism Spectrom
Disorders

%

by lierams £ Fonr
bl Mo I, ik

&
._:5

MNon-Member

$30.95

A Guide to Teaching Students with Autism Spectrum
Disorders

This book is a must-have resource for all special educators and
general educators who work with students with autism spectrum
disorders (ASD). The strategies and teaching technigues
discussed here are those that have shown great promise in
helping students with ASD to succeed. Each chapter provides
teachers with practical information about how to approach the
tasks of determining what to teach and how to teach, with clearly
defined steps for implementation. This invaluable volume offers
teachers state-of-the-art knowledge on how to help students with
ASD succeed.

embers Orly

$25.95

Includes their membership information and links to their profile
and Member Services.

<—— Friendly welcome that gets right to the point.

<—— Provides an overview of the publication:
* Bookimage
* Book name in bold
e Summary from the website

<—— Provides non-member and member pricing with a direct link to
the resource.




Actual Campaign Examples

Your association. Your professional home.

Council for

iy Membership

V.

Includes their membership information and links to their profile

Your Member ID Member Since MNext Renewal
%% %%REMOTE_ID%% %a%aMemberStartDatet e %e%MemberExpirationDatelah d M b S .
an emper services.
Access Your CEC Member Preofile Visit the Customer Support Center

Hi % %FirstName% %,
It's almost time to renew your membership and I wantad to check-in once more. Were you able é H H H
to find everything you needed this year? If not, please let me know. Frlendly Welcome that gets rlght to the pOInt

How are you feeling about your membership?

@ @ @ <——— Easy to understand, visual feedback icons that are gender, race,
and ethnically neutral.

Also, I encourage you to take a moment to update your membership and:

Verify Your Email Settings Update Your Demographics

Ve g th fomaintht ke | things nluced with Yot member, o <—— Encourages them to update their information so we have the most

t;idm%mﬂt ITqmihqp?'stlonft':th ” accurate details. Provides a time estimation to show how easy and
—— e —— time-limited each activity involves.

Finally, don't forget that the Member Services Team and I are here to support you throughout
your membership. You can contact us by replying to this email or visiting the Customer Support
Center to learn more.

Have a great day!

Sincerely,
o <—— Friendly sign-off with standard boilerplate language.
::Z\;nbiesscﬁizslvlanager

Council for Exceptional Children

Coundil for Exceptional Children
3100 Clarendon Blvd., Ste. 6500

[)(e)[&)(=]




Tools to Use in Building Campaigns

Platform Free Option? Nonprofit Pricing?
Mailchimp Yes! Yes!
GetResponse Yes! Yes!
Mailerlite Yes! Yes! Best Overall Starter Option
Brevo Yes! Unknown
Constant Contact No Yes! u GetReSponse
Active Campaign No Yes!
Moosend No Yes!
PropFuel No Yes!




Creating an Outreach Plan

Don’t just “wing it” — make an actionable plan to contact members at key points in their membership year.

Ip ona Campaign Details
A three-month campaign to engage members over the summer using general member resources and % A general OverVieW Of the Campaign-
engagement tools.
Chembers | WA <—— Campaign details (start/end dates, target audience, etc.)
T S . <—— Social media ad campaign table (expenses).

Facebook 30
Instagram S0
Linkedin 50
TOTAL 40

Audience Targeting

* N/A

<—— Advanced targeting and A/B testing criteria.

Complete A/fB Testing? No.

Social Media Outreach

Platform Date Collateral and/for Text Motes

Tuitter (AM} | pg/D1/2023 | Ready. Set. SUMMER! Take 3 minutes to reflect on 3 Image 1

E?:;ZT:'( things you can do this summer to get you ready for the

Instzgram school year. #specialeducation #3things3minutes . . . . .
#CECHO #CECmembership <—— Actual campaign information, including platform, date, text,

. i . . ) ) . .

httgs_. [gexcegt[onalchlldren org/blog/3-questions- h a S htags' a n d | m age I | n ks .
special-education-teachers-ask-themselves-surnmer
https://bit.ly/3ghzwWwz

Festtar {00 Let'stake atroadirip—read-about SeanPhelan's

; elusion-based-summertoad-trp-te-BEtreadirs

instagram #specialeducation #CECHQ #CECmembership
hEtps:/ fexceptionalehiidren-org blog roadtrip H5te

Tuitter (AM} | 0§5/14/2023 | Your voice matters. Together we can achieve a better Image 3

Ef’:.:;:k future for #specialeducation. Help us push it forward

Instzgram when you #takeaction to let Congress and

@WhiteHouse know that special education matters!
Add your name today at
https://exceptionalchildren.org/takeaction

#specialeducation #CECmembership




Summer 2023 Campaign Example

Campaign Overview

A three-month campaign to engage members over the summer using general member resources and
engagement tools.

Campaign 5tart Campaign End Target Audience Total Budgzet Goal
06/01/2023 09/30/2023 Members N/ N/A

Platform Budget Actual Variance Notes
Twitter 50
Facebook 50
Instagram S0
Linkedin 50
TOTAL 50

Audience Targeting

«  N/A

It doesn’t have to be

complicated. Just detailed!

Complete A/B Testing? No.




social Media Outreach

Summer 2023 Campaign Example

Platform Date Collateral and/or Text Motes
EW'"I;' [:L""”' 06/01/2023 | Ready. Set. SUMMER! Take 3 minutes to reflect on 3 Image 1
;:,Zdﬁ things you can do this summer to get you ready for the
Instagram school year. #specialeducation #3things3minutes
#CECHQ #CECmembership
https://exceptionalchildren.org/blog/3-questions-
special-education-teachers-ask-themselves-summer
https://bit.ly/3ghzWwzZ

Linkadin inelusion-based summerreadtrpto BE roadtrip

EW'“;' [k”"":' 06/14/2023 | Your voice matters. Together we can achieve a better Image 3

Ufa:;dcﬁ future for #specialeducation. Help us push it forward

Inst=gram when you #takeaction to let Congress and

@WhiteHouse know that special education matters!
Add your name today at
https://exceptionalchildren.org/takeaction

#specialeducation #CECmembership

m Council for Exceptional Children
AF¥ @cecuembershiy

Ready. Set. SUMMER! Take 3 minutes to reflect on 3 things you can do
this summer to get you ready for the school year -

P.S. who else wants to be the rubber duck on the float with this cute

dog? §

Take 3 minutes to reflect
on 3 things you can do this
summer to get you ready
for the next school year.

Council for
Exceptional
Children



Summer 2023 Campaign Example

m Council for Exceptional Children
¥ @cecMembership

Ready. Set. SUMMER! Take 3 minutes to reflect on 3 things you can do

this summer to get you ready for the school year - . . .
<—— Asshort, to-the-point text that provides a call to action.
P.5. who else wants to be the rubber duck on the float with this cute

dog? i

<—— A fun image that ties back to the call to action.

Take 3 minutes to reflect <— Large text for those that have visual impairments.

Council for on 3 things you can do this

(@ﬁeldp;ggnol summer to get you ready

for the next school year. <—— Alt text for those that require technological assistance.




Social Media Management Platforms

& Hootsuite

Account tiers start at S99 and include
10 social media accounts.

Nonprofit discount available.

Great for those with more flexible
budgets and/or paid staff.

L buffer

Account tiers start at SO and include
3 social media accounts.

Nonprofit discount available.

Great for those with limited budgets
and resources. Great starting tool.




Other Ways to Engage and Retain Your Members

e Host a happy hour at a local restaurant or bar (supports small business!)

_&_ O * Have a monthly breakfast seminar
.9\ Q * Host a monthly virtual mixer event
L1 * Have a topic-based live seminar

* Invite a guest speaker, lecturer, researcher, or author
* Broadcast a live webinar from CEC
* Give a first-year member discount

* Recruit members from your local Chamber of Commerce

Partner with an affiliated organization to host a joint event

G

Have a mini-conference (one day)

Don’t just rely on email or social media!




IIIIIIIIIIIIIIIII

PARTNER
RESELLER




Partner Reseller Program

Program Requirements:

S5 per-person [tk

 Must be tied to an event or membership drive.

you recruit, retain, or renew!

e CEC will bill you, not the member, for the dues.

. . - e Data must be submitted using our form.
This money is in addition to the money CEC already

sends you. You can use it at your organization’s e Data must be submitted in our custom portal.
discretion; it’s up to you!

, Rebate Information:
e Operational expenses

« Program expenses * Rebates issued 30 days after members are activated.
e Use it to gift membership to an educator * All rebates less than $100 automatically applied as a
e Create a scholarship fund, etc. transaction credit; no check issued.

* Incomplete submissions may delay rebate processing.

Apply online at
www.exceptionalchildren.org/prpapp







Thank You!

(888) 232-7733 (Toll Free)
(703) 620-3660 (International)

or call using your Telecommunications Relay Provider

exceptionalchildren.org

exceptionalchildren.org/help

B =

service@exceptionalchildren.org

Q\

77

CEC Member Services is available Monday to Friday from 9:00am to 5:00pm Eastern.



http://www.exceptionalchildren.org/
http://www.exceptionalchildren.org/help
mailto:service@exceptionalchildren.org?subject=Help%20with%20Pre-Service%20Student%20membership%20setup
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